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ABSTRACT 
 Retail business is experiencing rapid development, including in 
Indonesia, which is characterized by more and more emerging traditional retail 
businesses that begin to improve themselves into modern retail businesses, as 
well as their own newborn modern retail business. 
 The purpose of this study was to examine the effect of store atmosphere, 
product diversity, service quality and store image on the purchase intention of 
Kudus Ramayana consumers, both partially and simultaneous. 
 The population in this study were all consumers of Holy Ramayana, and 
took a sample of 385 respondents with incidental sampling techniques. Data 
collection techniques with questionnaires. And data analysis using statistical 
test analysis includes: validity test, reliability test, multiple linear regression 
analysis with t test (partial), F test (simultaneous) and adjusted r square. 
 The results of the study are as follows: (1) there is a positive and 
significant influence of the store atmosphere on the buying interest of Kudus 
Ramayana consumers by, (2) there is a positive and significant effect of 
product diversity on Ramayana consumer buying interest, (3)) there is a 
positive and significant quality service to the buying interest of Kudus 
Ramayana consumers (4) there is a positive and significant influence of store 
image on the buying interest of Kudus Ramayana consumers (5) there are 
simultaneous positive and significant influences between store atmosphere, 
product diversity, service quality and store image on Ramayana consumer 
buying interest Holy. Adjusted R square value is 0.444, which means that 
44.4% of buying interest can be explained by variables in the study, while the 
remaining 45.6% is explained by other variables 
 
Keywords: Store Atmosphere, Product Diversity, Service Quality, Store Image, 
Purchase Intention. 
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ABSTRAKSI 
Bisnis ritel mengalami perkembangan cukup pesat termasuk di Indonesia 
yang di tandai dengan semakin banyak bermunculan bisnis ritel tradisional 
yang mulai membenahi diri menjadi bisnis ritel modern, maupun bisnis ritel 
modern sendiri yang baru lahir. 
Tujuan penelitian ini adalah untuk menguji pengaruh antara suasana toko, 
keragaman produk, kualitas pelayanan dan citra toko terhadap minat beli 
konsumen Ramayana Kudus, baik secara parsial maupun berganda. 
Populasi dalam penelitian ini adalah  seluruh konsumen Ramayana Kudus, 
dan  mengambil sampel sebanyak 385 responden dengan teknik insidental 
sampling. Teknik pengumpulan data dengan kuesioner. Dan analisis data 
menggunakan analisis uji statistik meliputi: uji validitas, uji reliabilitas, analisis 
regresi linier berganda dengan uji t (parsial), uji F (berganda) serta adjusted r 
square. 
Hasil penelitian adalah sebagai berikut: (1) ada pengaruh positif dan 
signifikan suasana toko terhadap minat beli konsumen Ramayana Kudus 
dengan, (2) ada pengaruh positif dan signifikan keragaman produk terhadap 
minat beli konsumen Ramayana, (3) ada pengaruh positif dan signifikan 
kualitas pelayanan terhadap minat beli konsumen Ramayana Kudus (4) ada 
pengaruh positif dan signifikan citra toko terhadap minat beli konsumen 
Ramayana Kudus (5) ada pengaruh positif dan signifikan secara berganda 
antara suasana toko, keragaman produk, kualitas pelayanan dan citra toko 
terhadap minat beli konsumen Ramayana Kudus. Nilai adjusted R square 
sebesar 0,444, yang mengandung arti bahwa 44,4% minat beli bisa dijelaskan 
oleh variabel dalam penelitian, sedangkan sisanya 45,6% dijelaskan oleh 
variabel lain. 
  
Kata kunci: Suasana Toko, Keragaman Produk, Kualitas Pelayanan, Citra Toko, 
Minat Beli. 
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